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o =
coALTe ) s hisssangsr

r

SENTATION OUAIINE
N IDEAS -




" MAIN IDEAS

_ an important rele
gienRepNertheastern University students
__.s_-_ls PEING Used in many different ways besides
Jly/ Chatting
though there are numerous IM protocols on

~ the market only a couple of them are popular
among Northeastern Students

Even though IM is very popular, it is not the
dominating method of communication among
Northeastern students

Y JliSicnt Messaging (IM) plays

mest popular way of communication among
Northeastern Students”
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INSEIicipants were given a verbal overview and
ESKEM L0 participate in a survey

=Wwhichrconsisted of 9 questions
Jihere were no risks to take the survey
Only: discomfort is the time spent taking the survey
(approximately 2 minutes)
No compensations were given

JIOTAL OF 17 PARTICIPANTS

> 2 FRESHMAN
>1 SOPHOMORE
>6 JUNIORS

>8 SENIORS
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RESUIETS

Email
Text Messaging 6%
6%




Number Of Responzes
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T RESULTS

How Frequently Communication Msthods Are Ussd

ROUPS OF PEOPLE (FRIENDS, FAMILY, ETC.)

= > 94.79% USE IM FOR SOMETHING OTHER THAN

CHATTING

» 5.3% USE IT FOR ONLY CHATTING




"SSCONCLUSION

SHYPOTHESES WAS WRONG

FESHEENYOSTPOPULAR
UNICATION

- > STUDENTS SEE IM AS A COST EFFECTIVE WAY
OF COMMUNICATION




